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Item 8.01

Other Events

In June 2011, United Continental Holdings, Inc. (“UAL”), the holding company whose primary subsidiaries are United Air Lines, Inc. (“United”) and Continental
Airlines, Inc. (“Continental”), United, Continental and Mileage Plus Holdings, LLC, a subsidiary of United (collectively, the “Company”), executed an Amended
and Restated Co-Branded Card Marketing Services Agreement (the “Co-Brand Agreement”) with Chase Bank USA, N.A. (“Chase”), pursuant to which the
Company sells mileage credits to Chase and the Company’s loyalty program members accrue frequent flyer miles for making purchases using credit cards issued
by Chase. In connection with the merger of Continental with a wholly owned subsidiary of UAL on October 1, 2010, the Co-Brand Agreement modifies and
combines the previously existing co-branded agreements between Chase and each of United and Continental, respectively.
As previously disclosed in the Company’s Form 10-K for the year ended December 31, 2010 and Form 10-Q for the quarter ended March 31, 2011, the Company
made changes in accounting for its loyalty programs as a result of the required adoption of Accounting Standards Update 2009-13, “Multiple-Deliverable
Revenue Arrangements – a consensus of the FASB Emerging Issues Task Force” (“ASU 2009-13”), which is applied to all contracts entered into or materially
modified after the adoption date of the new accounting standard on January 1, 2011. Under the new accounting standard, the Company must determine if an
arrangement contains multiple deliverables and, if so, allocate the selling price of mileage credits and other contracted services to the individually identified
deliverables, in accordance with the guidance provided in ASU 2009-13. The Co-Brand Agreement contains multiple deliverables, including air transportation
and marketing-related deliverables. The total selling price of mileage credits and other contracted services sold to Chase under the Co-Brand Agreement will be
allocated to each of the respective deliverables on a pro-rata basis as if each deliverable were sold on a separate basis. As compared to the historical accounting
policy, the new accounting standard decreases the value of the air transportation deliverable that the Company records as deferred revenue and increases the value
of the marketing-related deliverables recorded in other revenue at the time these marketing-related deliverables are provided.
The Co-Brand Agreement became subject to ASU 2009-13 in the second quarter of 2011, the period in which the contract was executed. The provisions of ASU
2009-13 require that existing deferred revenue be adjusted to reflect the revised, estimated selling price of the undelivered air transportation deliverable based on
the terms of the modified contract. Because the Co-Brand Agreement is considered a modification of the previously existing co-branded agreements of United
and Continental, the Company will record a one-time non-cash adjustment, which may be material, to revenue in the second quarter of 2011 based on the
provisions of ASU 2009-13. We expect that the application of the new accounting standard for the remainder of 2011 from this contract modification will increase
UAL’s total revenue as compared to the historical accounting policy. The Company is in the process of determining the one-time impact and ongoing impact of
the contract modification on UAL’s revenue, which will be impacted by numerous factors, including the volume of mileage credits sold to Chase during the
remainder of the term of the contract.
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